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Changing our Environmental Footprint™

Sustainability Aspirations

Rockline Industries has been in business for over 30 years, and in that time, we’ve built our reputation on integrity:
Treating our employees with respect, supporting the communities where we live and work, and most importantly,
listening to our customers and building solid relationships that will help our company in the long run.
Improving our sustainability is part of that commitment. We live in a world with an increasing population and
diminishing resources. More sustainable materials, products, and facilities enable us to provide better value to our
customers and communities as well as preserve our environment for future generations.
We’ve chosen to focus our efforts on three key areas we feel are critical to our business and central to environmental
sustainability. In each area, we’ve publicly laid out our aspirations for the future and highlighted key strategies. These
aspirations reflect the long-term nature of our journey and provide our company with a compass to guide our
decision-making.
FOSSIL FUEL INDEPENDENCE
Rockline wants to move away from fossil fuels toward clean, low-carbon energy.
• Use energy more efficiently.
• Show preference for low-carbon fuels.
• Adopt alternative and renewable energy sources.
• Eliminate sources of energy use.
CREATE VALUE, NOT WASTE
Rockline wants to minimize waste and its impact on the environment.
• Design waste out of our system.
• Increase manufacturing efficiencies.
• Divert solid waste from landfill.
• Investigate alternative waste strategies like reuse, recycling, and energy recapture.
• Eliminate sources of wastewater from our operations.
ECOLOGICALLY INTELLIGENT PRODUCTS
Rockline wants to make and sell products that sustain the environment in the
long term.
• Make products that perform using less material.
• Use materials that come from natural sources and recycled inputs.
• Incorporate chemicals that are safe for human health and the environment.
• Eliminate packaging and choose packaging materials that are more recyclable by
consumers.
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